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Success is valued in multiple ways depending on our ultimate goals.  While 
igures and balance sheets represent the core of any irm’s KPIs, we see 
our success in initiating change and development of regional healthcare 
services,  products and outlooks. 

This ideology is relected in our decisions which always focus on                      
novelty and innovation, from personal wound care products to complex             
biostatistical analytical services.  

Investment in change can take time and efort, however it is what made 
the civilizations we live in today and will continue to shape our future.

Date: 06.06.2016

Place: Dubai, UAE

WELCOME MESSAGE
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Fact 
Sheet

Established  2003

Shareholders 3

SKUs ofered 303 

Customers  100+

Working Capital 1M  AED

Headcount  15 Employees

Key Products Wound Care

   Orthotics

   Self Diagnostics
   Infusion Therapy
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OVERVIEW

Kemya healthcare is a company built upon the 
integration of scientiic and medical knowledge 
with shared commercial value.  Through an 
executive team with strong medical roots and 
business expertise, we are establishing ourselves 
as a trustworthy partner ofering a unique portfolio 
of products and services to the healthcare sector 
in the UAE.

PORTFOLIO

We are the irst company to combine an ofering 
of medical products and healthcare consulting 
services to support medical practitioners and 
organisations with unique therapeutics as well as 
scientiic support services to complement their 
academic development and scientiic inluence 
within their relevant ields.

We’re an established distributor of medical 
devices and infusion therapy with recent 
expansion into scientiic consulting services
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BACKGROUND

ABOUT THE COMPANY

EVOLUTION

Kemya Medical Store (LLC) was established in 
2014  with  the  purpose  to  extend  our  product  
ofering   and   initiate   business   development  
opportunities following through the philosophy 
and insights of our talented executive team.

Within two years, we added 70 new products 
to our initial portfolio and aspire to become a 
unique  gateway  for  novel  therapeutics  and 
diagnostics into the Middle East market.

Today, Kemya Healthcare ofers a combination of 
products and consulting services with a mission 
to  stimulate  positive  development to the 
healthcare sector in the region.

MOTHER COMPANY

Royal Medical Supply (FZE) was an established 
supplier of Intravenous Fluids and Medical 
equipment, covering about 50 product lines, 
with its core focus in the import and distribution 
of IV Fluids.

Three years after incorporation, we became the 
sole distributor for Otsuka Japan IV Fluids in the 
UAE.

In 2014, we reached an annual turnover of about 
3.5 million AED.

2014 20162003

Royal Medical Supply Kemya Medical Store Kemya Healthcare
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“GCC countries continue to rank among the 
highest in the world on risk factors related 
to chronic lifestyle ailments such as diabetes, 
hypertension, cardiovascular conditions and 
obesity,” - Ernst & Young

“ Innovation in healthcare is a critical component of business 
productivity and competitive survival. Through innovations, 
patients have better quality of life, better treatment options 
and increased life expectancy.” - GCC HC Innovation Congress
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The UAE has been forecasting 
signiicant growth for the health-
care sector within the coming 
ive years, and is becoming the 
launching pad for global health-
care manufacturers, traders and 
providers wishing to enter the 
Middle East Market. Mostly due 
to its tax-free legislations, de-
veloped business infrastructure 
and geographic position.

With   such  prospects  in  the  
horizon, it is important to stand-
out by presenting oneself as the  
provider of innovative therapies 
and growing our business within 
multiple highly promising niche 
markets. Our strategy is to focus 
on ofering novel and distinct 
products and services, which   
address less invaded territories 
with higher potential for growth. 

Our business model is built 
upon transparency and good-
will towards our customers and 
partners alike. We believe that 
building relations is the key to a 
sustainable and prosperous cor-
poration.

PHILOSOPHY

INNOVATIVE OUTLOOK

Discussing needs and 
expectations of health 
organisations with our 

medical network 

Constantly seeking 
novel therapies and 
diagnostic solutions

Supporting research 
and education for 

shared development 
of the industry
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“GCC Healthcare sector is expected to reach         
$71 billion by 2020” - Alpen Capital

Key Growth Drivers2

> A GCC Population growth average at 2.4% 
along with increase in 60+ age-group will 
translate into higher healthcare spending.

> Multi-billion dollars  are being spent on 
current and future projects in the region to 
close the gap  between demand and  supply 
of healthcare services in the region.  There 
is a deicit of beds, clinics and practitioners 
waiting to be illed.

GCC Healthcare Expenditure1

1   WHO (2014)   2   Alpen Capital (2015)   3   Alpen Capital, MOH (2015)

48%

26%

10%

9%
Saudi Arabia

U.A.E.

Kuwait

Qatar

Oman

Bahrain
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PHILOSOPHY

MARKET POTENTIAL

U.A.E3

> Second highest per capita health expenditure

> With a vision to develop world-class 
healthcare infrastructure, expertise, and 
services, the UAE government is extensively 
expanding and upgrading its healthcare 
systems to match international standards. 

> Dominated by private sector operating  70% of 
the hospitals in the country.

> Lots of space for development as hospital bed 
availability remains at 13 beds per 10,000 persons.

> Dubai has developed two healthcare free zones, 
Dubai Healthcare City and Dubai Biotechnology 
and Research Park, to meet the demand for high-
quality care.

> Government has placed a strategic goal to set 
the country as a chosen destination for medical 
tourism by 2020.

Market Access

The UAE has proven to be the best point of 
entry into the GCC market.  Hence all the 
pharmaceutical and medical device multinationals 
are headquartered here.

This is supported by the ease of establishment as 
well as a more organised regulatory framework, 
allowing manufacturers to access all the GCC 
once they are registered in the UAE.  

There are above 1000 licensed drug/medical 
stores in the UAE through which an international 
product can be distributed.

The diference we ofer lies in our ability to satisfy 
the entire scope of diferent opperations required 
to market and sell specialised medical products, 
with the dedication expected from healthcare 
professionals.

Our medical roots in pharmaceutical sciences 
and diferent areas of healthcare research 
allow us to ofer creative marketing solutions, 
uncompromised care for public safety and 
continuous support to education and research 
related to the products we sell.
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Kemya Healthcare has managed to partner 
with internationally renowned irms and 
manufacturers, over the years.

2006 2014 2016

OTSUKA                                          
Pharmaceutical Co., Ltd.

Japan

Pharmaplast S.A.E.

Egypt

Nea International bv

Netherlands

Imutest Ltd.

United Kingdom

Partnership History
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Regulatory

An integral part of being your local 
representative for marketing and distribution 
of a medical device or pharmaceutical 
product, is the process of registering the 
product in the relevant authorities such as 
the Ministry of Health or Municiaplity.

We have specialised consultants responsible 
for  managing the full process until the 
products are ready for distribution within the 
UAE’s legal framework. 

LOCAL REPRESENTATION

MEDICAL STORE

Marketing

There is a continuous feedback loop 
between our market and the strategies and 
approaches we choose to promote our 
products.

Between promotions, events and supporting 
continuous medical education, we have 
a breadth of expertise on optimising our 
marketing strategy to cater to the technical 
and commercial aspects of each brand.
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Our customers span across the UAE, 
between pharmacies, hospitals, medical 
centers, clinics and sports clubs

10%

20%

20%

50%

PHARMACIES

HOSPITALS

MEDICAL CENTERS

OTHER

Customer Segments*

*Calculated by numbers.  In terms of value, Pharmacies and Hospitals share 80% almost equally.
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Facilities

We operate from a 2,000 square foot store 
with medically approved storage standards 
and attention to quality, hygiene and 
temperature policies. 

STORE & DISTRIBUTION 

MEDICAL STORE

Logistics

The store is strategically located 15 minutes 
away from central Dubai and 100 minutes 
from Abu Dhabi allowing easy access of our 
goods to local healthcare organisations.

Our distribution leet is privately owned 
and personnel have extensive knowledge 
regarding the handling of pharmaceutical 
and medical products.
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The med Knee Brace with patented leaf 
springs for natural knee lexion during 
rehabilitation.

NEA International bv

NEA is a wholly owned subsidiary of Ofa Bamberg GmbH, involved in the area of orthopaedic braces 
under the brands of Push® Braces and PSB® sport braces.

Push® has ofered hand-made braces that have scientiic roots in functional support with a keen attention 
to comfort and lifestyle freedom, for almost 3 decades. Research and development eforts have further 
lead to the development of highly specialised product designs and use of materials with a distinct sense 
of quality.  
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PARTNERS

MEDICAL STORE

Pharmaplast SAE

A regional leader in the manufacture of wound care 
and irst aid products since 1985, based in Egypt 
and producing more than 400 diferent products 
for above 50 well-known brands in Europe and 
Australia, such as Boots Pharmacy UK.

All the products are CE and FDA certiied.

Imutest Ltd

Imutest Limited specialises in the development 
of CE-Marked in-vitro diagnostics (IVD) test kits 
for professional and self-testing use, particularly 
to assist in the diagnosis of allergy and food 
intolerances.  The technology is patented and ideally 
suited to the accurate and sensitive detection of low 
concentrations of speciic allergy antibodies.
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OVERVIEW

The scientiic consulting division is a joint venture 
between Kemya Healthcare and a team of 
highly qualiied biostatisticians, epidemiologists, 
pharmacists, clinical researchers, and data 
management experts.

Our belief in the power of data and its signiicance 
for advancement of healthcare has motivated us to 
ofer analytical and editorial services to empower 
medical practitioners or students who believe in 
the value of research.

Our team currently provide their services in United 
Arab Emirates, Saudi Arabia and Egypt.

PHILOSOPHY

Because we understand our work and how critical 
it can be, we only ofer superior standards and 
quality.  Whether it is analytics, text or graphical 
representation, we strive on building dependability 
with our clients.

SERVICES

> Research Design & Data Management

> Data Analysis and Presentation

> Editorial Serives

> Dissertaion Counselling

A team of skilled professionals able to ofer 
planning, analytical and editorial services to 
uncover insights from random data.  
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DATA PROCESSING

SCIENTIFIC CONSULTING

Data

Collection

& Entry

Data

Cleaning

& MGMT

Data

Analysis

Data

Output

& Editing
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Science and research are the drivers of development for 
therapeutic and diagnostic solutions.  We aspire to build 
a bridge between centers of innovation globally and our 
region.

As a student, I was enlightened by the ability to transform 
numbers into complex meaningful relationships.  We hope 
to share this enlightenment with PI’s and students for the 
eventual beneit of our health and knowledge.

In business, the epitome of self satisfaction comes from 
seeing our strive for perfection relected in the respect 
gained from our customers and partners. We respect our 
business relations and give everything to maintain them.

M. AR. Ali

A. Arafa

A. Zamzam
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EXECUTIVE MANAGEMENT

TEAM

Ahmed                          

Arafa 

Business Dev. Manager, 

Store Division

An executive with experience as 
a hospital pharmacist at a major 
hospital in Saudi Arabia, after 
which he moved to the UK to 
gain his MSc in Bioscience at the 
University of Leeds.  

As the Vice Chairman of Climax 
Recruitment LLC, Cairo, he built 
a large network within major 
hospitals in the GCC, since 
the core of their business is 
healthcare recruitment.  

Combining the practise of 
business development with 
research skills allows him to 
ofer strategic insights and 
new models for marketing and 
proitability.

Mohammed 

Abdelrahman

Operations Manager, 

Store Division

A pharmacist with 7 years 
experience in the UAE Market 
and a diverse network of sales 
channels.  

He has dealt with hospitals, 
pharmacies and speciality clinics, 
which built his understanding 
of each market segment and 
their expectations.  His previous 
post as Sales Manager in Royal 
Medical Supply presented solid 
experience in negotiating deals 
and setting feasible targets.  

Mohammed was also the direct 
assistant of Dr Abdel Rahman, 
managing the operations and 
supply chain for Al Aboud 
Factory for 7 years.

Abdelrahman               

Zamzam

Director

Consulting Division

An academic professional with 
strong expertise in epidemiology 
and biostatistics.  

He obtained his MSc of 
Epidemiology and Biostatistics 
from the University of Leeds and 
has recently been appointed 
the Editor-in-Chief at ISPUB 
(Internet Scientiic Publications 
LLC).

With his analytical skills and 
entrepreneurial interests, 
he was able to establish our 
consulting division from scratch 
and has built a solid track 
record of services to the likes 
of Suliman Al-Habib Group and 
King Saud University in Saudi 
Arabia.
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Store  C17,  Shiekha  Mohra  Complex,
4th Industrial Road, Industrial Area 13,
P.O.Box 83881, Sharjah, UAE
T  /  F  :  +971 6 5399 336
E         :  info@kemya.co
W        :  www.kemya.co
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VALUE
RELIABILITY
INNOVATION 
Decisions are based on our targets and visions.  Our mission is not only to 
satisfy a growing demand for advanced healthcare in terms of products or 
statistical consulting.  We aspire to stimulate change; connecting clinical 
research to the market place for assessing our own choices and the 
ultimate beneit of our regions health.

www.kemya.co


